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To whom it may concern

Dear sir/madam,

Below you can find the Answers of Ausnutria Dairy Corporation LTD to CTA

Question 1 and 2
Mid 2020 Ausnutria has issued its Policy for the marketing of infant foods. In the Policy Ausnutria
commits to the following:

e Ausnutria is dedicated to develop and provide healthy and safe nutrition for normal growth and
development of infants and young children worldwide. Especially for infants and young children
who cannot receive breastfeeding due to medical, familial, practical or other reasons.

e Years of research and study tell us children who are well-nourished from the very start are more
likely to lead healthy and productive lives. Our objective is to advance the science of paediatric
nutrition and to use this science to improve the nutritional status of infants and young children.

o We develop product formulations using existing (paediatric) science and our own research. Our
own research brings new knowledge about safety, quality and efficacy of new ingredients, new
technologies and new product formats which we will transfer into our innovations.

e We continuously innovate so that infants, young children, their parents and health-care
professionals are served in the best way.

e Ausnutria underlines that breastfeeding is the best choice for infants from 0-6 months and
supports prolonging breastfeeding to two years of age.

e Ausnutria also underlines and contributes to the provision of quality information regarding infant
feeding, breastfeeding and formula feeding. In this way mothers can make an informed decision
about the healthy nutrition of their child. To encourage healthy and safe nutrition for infants
Ausnutria supports the aims and principles of the WHO “International Code for the marketing of

breastmilk substitutes”.

The Ausnutria Policy covers Breast Milk Substitutes i.e. milk based formulas for infants from 0-6 months
and for infants from 6-12 months. The Policy is leading. Besides the Policy the marketing of infant foods
must comply with local legislation taking into account the local social and cultural practices.

Formulated milk powders for young children (12 - 36 mo) are used and presented as an alternative to
commercially available drinks such as cow’s/goat’s milk, fruit juices and soft drinks. Since these are not
intended to replace breastmilk and are not promoted as Breast Milk Substitutes they are not covered by

our Policy. Also, complementary foods for infants > 4 months are not intended to replace breastmilk and
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are not presented as Breast Milk Substitutes hence are not included in the Ausnutria Policy.

Plan to achieve full compliance with the WHO Code:

audit checklist

i Issue Global Ausnutria Policy for the Mid 2020
marketing of infant foods
ii. Explanation to Ausnutria employees (in all 2020
regions)
iii. Implement Policy in the different markets (in 2021
all regions)
iv. Review Policy and adjust where necessary?! End of 2021
V. Develop global audit program 2022
vi. Audit markets for baseline level assessment 2022/2023
vii. Prepare report to Ausnutria Dairy board with 2023
findings and recommendations
viii. Re-assess need for extension of the scope of
the Ausnutria Policy to include formulated
milk powders for young children (12-36 mo)
/complementary foods for infants > 4 mo.
ix. Revise Global Ausnutria Policy End of 2023
X Explanation to Ausnutria employees (in all 2024
regions)
Xi. Implement revised Policy in all regions 2024
Xii. Adjust audit checklist to reflect revisions
xiii. Audit 2 priority countries according adjusted 2025

support the adoption and implementation of national legislation or Codes.

Question 4

Question 3

Ausnutria Dairy commits to

Ausnutria Dairy agrees to provide information on it's company’s policies and practices to the Access to

Nutrition Institute.

! This may be the case if there is for example no equal level of playing field in a specific country/region
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Kigd-regards, ——

Bart van der Meer

CEO Ausnutria Dairy Corporation LTD

V22 Ausnutria
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